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Game Industry Landscape

Gaming is the largest and fastest growing segment in media & entertainment.

The Last Decade
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The Next Decade

Generational Tailwinds

As new generations grow up playing
games, overall adoption and mediurn
preference continue 1o increase.

Projecting growth from 2020 to 2030:

$225 billion to $500 billion
+ 3.0 billion players to 4.5 billion
*+ 35% of global population to 50%
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Top Companies in Gaming by Reported Revenue
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Company Headquarters Key Platform Assets Key Content Assets 2020 Revenue’

Tencent China WeChat, QQ Tencent Store League of Legends, Honor of Kings

Electronic Arts U.SA COrigin (PC stare/service) FIFA, Madden, Battlefield, Need far Speed

$29 billion

424 billion

4§16 billion

$6 billion

All Others

Sewrce Corgersus . pubiic finane [ h anal

$86 billion

1: Aduenisiog revenue (eflects deveioper shate only. Atvertising network share (8.9, Google) it not refectid in thess totah.
2: Netease generates signifiant revenue fromn publshing and opeting Westers games iy Chinz,
3 Microsoft estimate: Valve is privately held.
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Reporting Segments

Activision Blizzard Overview

Activision Blizzard brings world class content across console, PC, and mobile

Recent Performance’<
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Key Assets

ACTIVISiON.

#1console publisher

Revenue: $4.0 billion
Op Income: $1.8 billion
Users: 119 million (MAL)

Call of Duty:#1 Consale franchise since 2005 by revenue
Call of Duty Mobile: Top-15 core Mobile franchise by revenue
Call of Duty Warzone: 100+ million downloads

Crash Bandicoot | Guitar Hero | Spyro: Deep back catalog

#3 PC publisher

Revenue: $2.0 billion
Op Income: £0.7 billion
Users: 26 million (MAL)

Diablo | Hearthstone | Overwatch | StarCraft | World of Warcraft:
§1+ billion lifetime revenue each

Battle.net: Full-featured PC store

#2 mobile publisher?

Saurce: Activision Blizzerd. App Annie, MiciosoRt analysis

& Reflects varal company ranking.

Revenue: 2.5 billion
Op Income: $1.0 billion
Users: 245 million (MAL)

% Revenue s O Incnme a7e trailing four quanens. 2 Users refiects manthly active users (ALY Neaverdber 2029

Candy Crush: #2 social-casual Mobile franchise by revenue
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Activision Blizzard's differentiated assets would materially accelerate Xbox's core growth investments
Game Pass Universal Store Advertising
m @ ADs
Accelerate Game Pass Extend the Xbox Store from console to Expand the Microsoft Audience Network
subscriptions across console & PC build a universal store spanning devices (MSAN) to PC & mobile games
Call of Duty Battle.net Call of Duty Mobile
Crash Bandicoot Call of Duty Mahile Candy Crush
Diablo Call of Duty Warzone Hearthstone
Guitar Hero Candy Crush
Overwatch Hearthstone
Spyro
StarCraft
World of Warcraft
"
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Activision Blizzard Overview

Public Market Cverview

Developer ard publisher of video games on console, PC. and mobile. Operates Trading Value (38, except per share value)
through Activision Publishing, Blizzard Emtertainment and King Digital Stock Price {12/06/21) $58.00
Entertainment segments !

l Company Overview

Equity Valug 3457

- Headquarters: Sarta Monica, CA Plus: Delbt 37
- Employees: 2,500 Less: Cash 0.0
s o N Erterprise Value %3932

« Users: 3900 MAU as of 9/20/2) (1190 Activision, 26M Blizzerd, 245M King) i

Trading Multiples CY2021E CY2022E CY2023E

- Revenue breakdown (FY?OA)‘A’TV‘HE& 5969, EMEA (33%), Asia Pacific {12%), £y /qf‘? pl o e 3 81
console {349%), PC (25%), mokile (329%), other (8%) EX/REVEIUE Ao % 58
EBITDA {incl. SBC)Y 12.0x 1.2x 9.6x%

+ Founded: 1373, PO 1993 (NASDAQ: ATVI) 2 texcl SBCY 1.0x 10 5% 8.9y

Ownership: 8% Vanguiard, 7% BlackRock, 7% Capital Research and Management,
5% The Public Investment Fund of the Kingdom of Saudi Arabia

Twelve Months Stock Performance ‘

LatestAcqumxm& Digital Legends {mobile game developer; Oct 21), Omniata

ustomer aralytics ard marketing automation; Jan “18), Major Leag;ueGafrmg\:-
s@om anrd game tournsments; Jan 96 for $46M), King Digital Entertainment (onling
and mobile games; MNov ‘15 for $5.08)

-, .
/’“"“‘w’v“"‘\“ﬂ[ Mgt ™ prd N

-

“W,www/%hy

| Analyst Summary (based on 30 analysts) Trading Statitics

» Mean/ Median; $93.90 / $95.00

* Range:$54.00-$125.00
» Recommendations:77% Buy / 20% Hold / 3% Sell

. . e e
=V Wi
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Leadership Team and Board of Directors

Management Tearn
Name Title Joined | Experience
Bobby Kotick CEC 9% Chairman and CEC of Activision; Director at The Coca-Cela Company, Los Angeles County tuseum of Art
Daniel Alegre Presidert and COC 2020 President of Global Retail and Shopping at Google, VP at Bartelsmann Media
Arrriin Zerza CFO 2015 Chief Commercial Officer at Activision Blizzasd, several CFO roles at Froctor & Garmble
Sandeep Dube Chief Commercial Officer 2021 SVE of Pricing and Revenue Management at Delts air Lines
Fernando Machado CMC 2027 CMO at Restaurant Brands International, sevesal soles at Unilever
Helaine klasky Chief Communications Officer 2020 Chigf Communications Officer at SoundExchange, GE Energy Management, and Yale University
Julie Hodges Chief Paople Officer 2021 Hurnan Resources executive at The Walt Disnay Company
Grant Cixton Chief Legal Officer 202t SV, General Counsel and Corporate Secretary at the Boeing Company
Brisn Bulatao Chief Administrative Cificer 2021 Undes Secretary of State for Management, COO atthe CIA, Airbome Infantry Cfficer
Frances F. Townsend EVP of Corporate Affairs 2021 Vice Chairman, General Counsel and Chief administrative Officer at Mactndrews & Forbes, Corporate Pastner at Baker Botts
Robr kostich President, Activision 2004 General Marager and EVP of Call of Duty Franchise at Activision, several leadership and marketing roles at Verisign, Mestle
Mike Yharra Leader, Blizzard 208 EVP and General Manager of Platform and Technology at Blizzasd, CVP of Abox Live, Xbox Game Pass, Mixer at Microsoft
Humarm Sakhnini President, King 2009 CFC and Chief Strategy Officer at King, Partner at McKinsey & Compary
BOAIOOTDWECTONS

Name Title Joined | Experience
Brian Kelly Chairman of the Board 1885 Co-Founder of Call of Duty Endowment; Founder and Chairman of the Juvenil Diabetes Cure Alliance
Bobby Ketick Director, CEQ 199 Chairman and CEC of Activision; Director at The Coca-Cela Company, Los dngeles County Museum of Art
Reveta Bowers Dirertor 208 administrator at The Center for £arly Education; Director at the LA, Philharmonic, Dirsctor at The Walt Disney Company
Robert Corti Director 2003 EVF and CFO at Avon Froducts, Director atBacardi, Avon Products Foundation, (NG Cirect

Chaitman and CEO of Brynwoed Partners, President and CEC of Linceln Snacks; Chairman at Harvest Hill Beverage and
Hendrik Hartong Il Director 2015 Hormetown Food

CEC and Chairnan at warner Brothers Entertainrnent Director at USC School of Cinernatic Arts, Federal Reserve Bank of
Barry Meyer Director 20%4 San Francisco
Robert Morgade Lead Independent Director 19u7 Chaitman and CEO at Warner Music Group, Director st Maui dits & Culture Center, Chairman at Maroley Media Group

Managing Pastner and Senior Advisor at Leonard Green & Partners; Chirector at Aerale Holdings, Dismond Wipes

Pater Molan Director 2013 Intemational

e

e

Director 2020 Chief Content and Advestising Business Officer at Spotify, Co-founder at Conde Nast Entertainment
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Stock Price Performance

CONFIDENTIAL
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| Last Twelve Months

5120
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&, miftions Price 46 52wk Equity Enterprise EV/Revenue EV/EBITDA Revenue Growth EBITDA hargin % (Incl. SBC)
x. per share 12/6/21 high Valug Value CY 21E Y 22E CY¥ 21E CY22¢ CY 21E CY 22E CY 21F CY 22
{Actision Bizzara” 77T B S B~ LI S S U SUNNN I U
6113.25 80% §74,555 §72,641 42.0x 34.2x NM N 87% 23% {20%) {26%)
Electronic Arts $126.31 84% 536,942 536,870 5.2x 475 19.8x 18.6% 25% 10% 26% 25%
Take-Two $164.40 76% 518,984 $16,689 5.1x 4.3x 34.2% 27.7x (094 19% 15% 15%
Embracer $10.27 69%. 510,887 59,797 £.5% 4,65 20.0x 117x 2% £3% 33% 3%
Ubisoft 545,96 46% $5,800 56,488 2.6x 2.2% MM Nw 16% 16% 5% A%
B Prajekt 54516 40% 54,549 54,298 19.9x 14.2% MR 30.2x {59%) 40% 38% 47%
Mean™ 7. B.0x 24.7x 2.0 11% 26% 23% 26%
Median™ 5.2x 4.5x 200x 23.1x 16% 19% 26% 25%
Asia
Mintendo $446.32 73% $52,363 $39,412 2.7x 2.7x 7.6x 7.8x (29%) (2%} 6% 35%
Krafton 5400.06 B1% 518,719 515,769 8.9% 5.4x 20.3% 11.6x 5% 6% 44% &7%
Square Enix $53.15 3% 56,365 $5,102 1.7% 1.6x 9.9x 8.8x 4% 4% 17% 19%
Capcom $24.34 73% $5,197 54,260 4.0x 4.3% 11.0x 9.7x 29% (8%} 36% 45%
Mean 4.3x 3.5% 12.2% 9.5% 9% 15% 33% 36%
Median 3.3x 3.5x 10.4x 8.2x 5% 1% 36% 40%
Mobile/Hypercasual
Applovin $89.82 7% 536,147 536,845 13.2x 9.8x KM 376x 2% 35% 22% 26%
Playtika $17.70 49% S7.440 58,941 3.5x 3.1x 15.5% 12.0x % 11% 22% 26%
Netrriarble $100.33 78% 58,221 57,929 37x 2.9x 34.1x 16.8x 0% 29% 11% 17%
Zynga $6.2% 5% 57,448 $T673 2.8x% 2.5% 22.2% 14.2x A19% 11% 2% 7%
Mean 5.8% 4.6% 240n 20.2x 35% 22% 17% 2%
Median 3.8x 3.0x 22.2x 15.5% 25% 20% 17% 2%
Total Mean'?
Total Median®
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£ Biliors Mudtiple / Implied Share S
Except per shave Method Valuation Range Price Range: A s
“Hm 52k ange : 5575104 5> (R -5
il 3-Morth Range . $57 - 881 539 [[I [ 458
‘ Analyst Price Target - 54 - 3125 56 NN R MM 5.2
EV / CY2021E Revenue o .
(32.58) &0 - 6.0 353 -§75 135 [0 $53
B/ miggi;fmm 35x - 5.5x 945 - 372 132 450
Trading Compordbics R EVBETD& 1. SBC
¢ Y incl. SBC
! 338 2 150 - 25.0x $70 -§112 s (R ; -
BV / CY2022€ EBITDA incl. SBC o 20, . e
5358 200~ 228 $62 - §106 fap §
EV / LTM Revenue )
MJSMM 5.0 B.0x 966 - §100 45 JIMMMIN AN - >
it
EY / LTh EBITDA
! $3.48) 15,0 - 25.0¢ §73 - 5116 85 RN ABAMNHAY
30-Day Avg. Share Price Prermi )
T e e 0 81 504 s (I s
408 4208 406 § 608 FHOE 1008 1208,
21
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Privileged Attorney-Client Communication e
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Next Steps

+ Complete preliminary due diligence and engage in negotiations of a non-binding proposal
for an acquisition of Activision Blizzard

» Conduct confirmatory due diligence and negotiate transaction documents

+ Provide update to the Board and, if warranted, request approval to proceed with signing
definitive transaction documents and announcement
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Appendix 1: Supplemental Information
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Precedent Public Technology Cash Transactions
Last 10 Years | ($ in billions)

Announcement Premium to Premium to 52-Week
Date Target Acquirer Value Undi: High
Qect-2018 RedHat =24 3326 63 % 8 %
Jun-2016 Linkedin Micrasoft 245 50 {23)
Apr-2021 Nuance Microsoft 19.0 22 11
Jul-2018 CA Technologies Broadeorm 18.2 20 14
Feb-2013 Del S0 Capital, Silver Lake, Dell 17.3 28 {24)
Jun-2015 Altera Intet 154 22 11
Nov-2024 MeAfee é{;ﬁ:u‘sg‘}z?mua GIC, Abu Dhabiinvestment Authority, Canada Pension Plan; 125 a3 7
Jan-2021 Change Healthcare Optuminsight, inc. 12.8 41 37
Apr-2021 Proofpoint Tharra Brave 04 34 26
Feb-2019 Ultimate Software Group Ei}gﬁ[.:;:é)g%éy;r:%cggzmem‘Hellmaﬂ&anman: GIC; Canada Pension Plan; 104 19 o
Mar-2018 Wicragersi Corp ticrochip Technology, Ing, 99 7 [
Fe-2018 CSRA, Inc. General Dynamics 9.7 34 22
Dec-2020 RealPage Thoma Brave 9.5 31 28
Jun-2019 Cypress Semiconductor Cormp Infineon Technologies 9.5 55 37
Jul-2016 MetSuite racle 8.8 19 10
Nov-2016 Harman international industries [amsung 4.6 28 T
Fev-2021 Cuorelogic Insight. Stone Point 75 51 51
Sep-2014 Coneur SAP 72 20 1
Aug-2021 Inavalon Insight, Mordic Capital, 22C Capital LLC 7.2
Aug-2010 MeAfee Intel 68

Median

Mean
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Median Premium Over Time

Cash Deals > $1bn in Technology (2010~ 2021 YTD) | Median 1-Day Undisturbed Premium

FOR DISCUSSION PURPOSES ONLY

25 % 355 4056 47 % 34 56 44 5 475
B 5% 26 % 6% 21 % &% % iR
AT eas Tlelian: 27
L o
5-Year Median: 26% 35 %

i

g

24 %
19 %
2012 2013 2014 2016 m7 2018 2019 2020 2021
# Tech Deals 13 2 2} 8 12 " 20 7 4 15 6 14
Al Industries 28% 32% 27 % 31% 26 % 33% 37% 27 % 20% 32% 40 % 32%
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Premium Relative to 52-Week High

Cash Deals > $1bn in Technology (2010~ 2021 YTD) | Median 1-Day Undisturbed Premium
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51-60% B1-70% 71-80% 81-90%

32196 2215 8% 1% 49 2% 3
2 Recent Activision Blizzard
% Stock Price Ran
A 75 Percentile A 56 % T L
O 25° Percentile A 53 %
A
28 %
A

91-100%

ek Pigh 0-10% 11-20% 21-30% 31-40% 41-50%
# TechDeals 0 [+ 1 2 3 7 25 29 41 32
All Industries 24 % 184 % 93 % 519 55 % 53 % 44.% 30% 26% 19 %

G gt E T
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