































































































































































































































































































































































































Dosing and Administration Tactics

Description Target Audience Implementation  Timing  CSF
Administration | Cephalon Professional Services and/or Medical Information Actig and Non- Non-field Q2 5 o
Script for could have a script available to help answer physician and Actiq Users driven -
Cephalon patients questions/concerns with regard to the administration of | Physician Q4
Professional FENTORA Assistants
Services/Medi Nurses
cal Information Patients
Revised Pain Current Pain Diary would be revised to help patients with the Actiq and Non- Field driven Q2 5 (0]
Diary titration phase. This can then be used as a tool to help Actiq Users =
physicians with redosing Physician Q4
Assistants
Nurses
Patients
Flip Chart Incorporating the copy/tabs from the Patient FAQ, Flip Book Actiq and Non- Field driven Q2 5 (0]
will be developed so that physicians, nurses, and PAs can Actiq Users -
educate patients on FENTORA, including the titration and Physician Q4
-administration information Assistants
Nurses
Patients

FENTORA
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Dosing and Administration Tactics

Catalina
Newsletter

Description

Newsletters could be created to focus on patient titration and
administration

Target Audience
Patients

Implementation

Non-field
driven

Timing
Q2
Q4

CSF

eDetail

Administration animation can be incorporated into the eDetails

Actig and Non-
Actiq Users
Physician
Assistants
Nurses
Pharmacists

Field driven

Q2

Q4

Podcast

Titration and administration information/animation could be
downloaded as Podcasts

Actiq and Non-
Actiq Users
Physician
Assistants
Nurses
Patients

Non-field
driven

Q2

Q4

Blackberry
Download

Titration and administration information/animation could be
downloaded within the booth

Actiq and Non-
Actiq Users
Physician
Assistants
Nurses

Non-field
driven

Q2

Q4
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Tactic

Description

Target Audience

Implementation

Timing

National Advisory boards to enhance relationships with MCOs, P&T Committee Non-field Q2 A
Managed Care | disseminate positive clinical FENTORA information, and aid in Members from driven -
Advisory lessening PA obstructions. Build a steering committee to larger MCOs Q4
Boards address key issues. Identify and create possible value
proposition statements. Influence on a national level to then
tier-down on a regional/local level
Office Advisory boards with office staff to gain feedback and insights Office-based Non-field Q2 A
Manager on education, specific training, and appropriate tools to reduce administrators driven
Advisory PA resubmission and rejection rates
Boards
Payer/ Payer/Prescriber Data for Field Force to tailor messages Actiq and Non- Field driven Q1 A
Prescriber regarding formulary coverage by regional plans Actiq Users =
Data Physician Q4
Assistants
Nurses
Patients
Contracting Ongoing assessment of contracting options. Pharmacy & NAM driven Q1 A
Medical -
Directors Q4
AMCP Booth Booth at spring and fall AMCP meetings. Disceminate product Nam driven Q2 A
literature and educational materials. Q4
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Managed Care Tactics
i ——

Description Target Audience Implementation  Timing CSF  Strategy
Office Regional Office Manager PA Training: Workshop training Office-based Field Q1 1 A
Manager program with office staff in top 25 markets to facilitate PA Administrators Driven -
Training compliance and reduce resubmission and rejection rates Q4

Local Office Manager Luncheon Programs: Luncheon
programs to provide education, training, and appropriate
tools to facilitate PA compliance and reduce resubmission
and rejection rates.

Office Manager Training DVD and/or Booklet: 30-minute
interactive presentation for office managers who review the
PA process, methods on facilitating reimbursement, and
typical completion of required managed care forms

Office Manager Online Training: Online training reviews
the PA process, methods on facilitating reimbursement, and
typical completion of required managed care forms

Edﬂcaﬁonal Provide both CME and Non-CME educational materials to MCO staff Non-field Q1 1 A
materials facilitate enhanced understanding of BTP and its appropriate and =
assessment and treatment NAM driven Q4

FENTORA
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Managed Care Tactics

Description

Target Audience

Implementation

CSF

Strategy

Provide NAMs with 3039 supplemental slides P&T Committee | NAM driven Q1 1 A
Members
. Updated to include all new data, new concepts and messages. | P&T Committee | NAM driven Q1 1 A
Members =
Q4
Key Reprints | Once studies are published, clinical reprint carriers will be P&T Committee | NAMdriven | Q1 1 A
produced and distributed to the NAMs Members 5
Q4
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Research

Market Development
Market Research

Description

Target Audience

Implementation

Timing

CSF

Rép Advisory Brand Team, PCSF, and Agency can all meet at the National Actiq and Non- Field driven Q1 2 F
Board Sales Meeting to discuss what issues they are encountering, Actiq Users
what's working/what's not, what materials they need, how the
messages are working, etc.
: Segmentation Segmentation research with physicians to determine attitudinal, | Non-Actig Non-field Q1 2 F
Study emotional, etc. reactions to FENTORA Users driven
Path to Rx Research to identify the dynamics and flow of the path to Rx. Actig and Non- Non-field Q1 2 F
Target each area to identify points of entry: barriers, triggers, Actiq Users driven
_ and leverage points
Message Based on feedback from the rep ad board and path to Rx Actiq and Non- Non-field Q1 2 F
Refinement research, messages can be revised and tested with multiple Actiq Users driven
Research segments
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Research

Market Development
Market Research

Description

Target Audience

Implementation

Timing

CSF

Hospital Determine points of use, attitudes, how FENTORA would fit Non-field driven Non-field Q1 2 G
Landscape within the hospital system, etc. driven
Study
Consumer Includes the following Client and Agency development: Non-high Non-field Q1 2 G
Identification — Brand Revolution Research prescribers, driven
and — Target Delineation Research determined
Connection — Heart and Soul Research based on
— Media Usage Analysis research results
— Target Portraiture
~ Brand Insight Includes a Brandscape Summary - Compilation of all the N/A Non-field Q1 2 G
Synopsis primary research that helps frame the forthcoming Positioning driven
_ and Vision Development.
Communication | Includes the following Client and Agency development: N/A Non-field Q1 2 G
Strategy — lllumination Brief Development driven
Development — lllumination Brief Client Review/Approval
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Market Development Tactics

——

Description Target Audience Implementation  Timing  CSF
. Saies Training Based on findings from the path to Rx research and message Pain Care Sales Non-field Q2 2 F
Materials refinement research, training tools for the PCSF will be Force driven

developed. Tools will help educate them on the customer
portrait matrix, ie, what multiple physician segments feel and
what motivates them. Examples of materials might include
specialty reference sheet and targeted messages by segment

Communication | Includes Brand Arc Development - The Brand Arc bridges the Determined Non-field Q2 2 G
Pilatform and ‘gap between the current and desired mindsets, outlining based on driven
Tactical :P'-?‘-_‘- realistic interim target mindsets necessary to reach the end research results
Eevesiopmeat goal. Also, new tactics will be incorporated into the master
tactical plan

FENTORA
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Disease Awareness Ia

Tactic

Description

Target Audience

Implementation

Timing

Strategy

BTP Physician | Take findings from Futurescape and Brand Revolution Actig and Non- Non-field Q3 LM
Materials Research to broaden reach to physicians. Once research is Actiq Users driven -
complete and targets have been identified, various types of Physician Q4
materials can be implemented, such as the following: Assistants
— Journal Ad Nurses
— BTP Treatment Differentiator Flashcard Pharmacists
— Differential Diagnosis: Identifying BTP Case Study Managed Care
— DM Wave 1: BTP Pamphlet and Holder Executives
— DM Wave 2: BTP Poster
— DM Wave 3: BTP Assessment Sheet
— Best Practices Meeting and Enduring Materials
— Advertorial Series
— Letters to the Editor Series
Determine how all tactics translate to online activities
Targeted ePocrates - DocAlert Campaign Actig and Non- Non-field Q3 LM
Media IMNG KOL Series Actiq Users driven -
The Patient Counselor Oncology Q4
WebMD Booklets Nurses
Catalina Newsletters Physical
Medicine and
Rehab
Managed Care
Executives
Patients
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Disease Awareness

Description

Target Audience

Implementation

Timing

CSF

Strategy

Revised Phase |l of BreakthroughPain.com site, focused on Physicians Actig and Non- Non-field Q3 4 LM
www.BTP.com | and Patients, to expand the initial HCP-only focused site Actiqg Users driven -
currently live. Site will be focus on 1 destination, with a Physician Q4
specialized section for HCP content offerings. Assistants
Nurses
New content includes: Pharmacists
Physicians: Managed Care
— Pain Identification Tool; Thought Leadership section Executives
(KOL videos, Reference links and PDF Resources);
keyword-rich content development
Patients:
— Pain Identification Tool; Living with Pain section (Coping
Strategies, Talking with Your Doctor, Addiction concerns,
Treatment options); Education for Pain and Breakthrough
Pain, Conditions affected by BTP; viewing/ordering The
Path of Pain DVD; keyword-rich content development
Online Usability study to focus on the areas of the site to which Actig and Non- Non-field Q2 4 N
Usability Study | identified target markets navigate and reach primary, Actiq Users driven
secondary & tertiary content; Physicians &
— Can be facilitated through 1:1 interviews and computer Assistants
activities; Nurses
— Integration of eye-tracking usability for visual and Pharmacists
quantitative results KOLs
Managed Care
Executives
Patients
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Tactic

Disease Awareness

Description

Target Audience

Implementation

Timing

Strategy

BTP Content + Focus on identifying those sites and potential partners willing | Actiq and Non Non-field (0} [
Feeding to accept content generated through a PR development Actiq Users driven
effort; Physician
« Sites will be categorized by those requiring internal support Assistants
for content inclusion, those accepting of automated Nurses
syndication feeds, and those which can be updated by the Pharmacists
PR team; Managed Care
* Maintenance will continue through 2007 to continue to Executives
generate and feed content to the identified sites, along with
any new entities deemed as worthy sources of pain
information
Online « Banner advertising, primarily focused in rich media, will be Actig and Non Non-field Q1 L
Advertising aimed at driving site traffic; Actig Users driven -
+ Rich media advertising has the ability to deliver multimedia Physician Q4
content including video, database registrations, and Assistants
animated content in an expandable, near micro-site format Nurses
Pharmacists
Managed Care
Executives
Patients
Online Viral Implement an advertorial/sweepstakes/campaign or some Actig and Non Non-field Q1 LM
Campaign other form of engaging, HCP-focused material that is Actiq Users driven -
compelling enough that users/viewers are included to forward Physician Q4
on to colleagues; Material will help drive users back to the Assistants
websites and create "buzz" about topic of BTP and FENTORA Nurses
Pharmacists
Managed Care
Executives
Patients

FENTORA
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Disease Awareness Ia

Tactic

Description

Target Audience

Implementation

Timing

Strategy

In Office Informational Center

— Holder with pain related pamphlets

— "How to Talk to Your doctor about Pain" brochure
Reach a Patient Counseling Tools

— Flipbooks

— Path of Pain acetate tool

— Take-home brochures

— Acetate education tool

— Patient Video

— Video Take Away Brochure

Tactics will be coordinated with PR efforts as well

3rd Screen Includes information on BTP, as well as pain identification tool Actig and Non- Non-field Q1 L
Downloadable Actig Users driven -
Application Physician Q4
Assistants
Nurses
Direct to Pilot program with the top 25 PCCE to help educate healthcare | Actiqand Non- Non-field Q3 M
Patient via professionals, patients, caregivers, and their families on BTP. Actiq Users driven -
Physician Program components could include the following: Physician Q4
Assistants
Pain Care Pain Day Patient Seminar/Community Outreach Nurses
Centers of — Posters Pharmacists
Excellence — Slides Patients
Program — Handout materials
— Testimonials
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Disease Awareness Tactics

Description Target Audience Implementation  Timing  CSF
Directto Take findings from Futurescape and Brand Revolution Actiq and Non- Non-field Q3 4 M
Patient via Research to broaden reach to patients. Once research is Actiq Users driven -
Physician complete and targets have been identified, various types of Physician Q4
' materials can be implemented, such as the following: Assistants
— KOL Advisory Board Slide Deck: Improved Dialogue Nurses
between physicians and patients Pharmacists

— Physician and Patient Speaker Program: Gain feedback Patients
from patients on improved Dialogue

Direct to | Journal Ads in Pﬁblication_s (ie, Coping and Cure) Patients Non-field Q3 4 M
Patient Journal | Tactics will be coordinated with PR efforts as well driven -
Ad Q4

FENTORA
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Convention Tac

Tactic Description Target Audience Implementation  Timing

Conventibn Identify opportunities such as programs books, room drops, Actig and Non- Non-field Q1 3 |
Media and airport advertising, and association event sponsorships Actiqg Users driven - 7 iF
Sponsorship Physician Q4
Opportunities Assistants
Nurses
Pharmacists
Managed Care
Executives

FENTORA Booth at major professional meeting to facilitate interaction with | Actiq and Non- Field driven Q1
Booth customers and provide information on FENTORA. Booth will be | Actiq Users =
40x40 and capable of breaking down into both 20x20 and Physician Q4
10x20 Assistants
Nurses
Pharmacists
Managed Care
Executives

Convention Letter thanking HCP's for visiting the booth to find out Actiq and Non- Non-field Q1
Follow Up information about FENTORA. Letter will also include key Actiq Users driven -
Letters selling messages Physician Q4
Assistants
Nurses
Pharmacists
Managed Care
Executives

LJ.K
LN

D w

P.Q

1LJ,K
L,N

Dk w

P.Q
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Advisory Boards Tactics

Description Target Audience Implementation  Timing CSF  Strategy
‘Consultant Consultant Meetings: Opioid Non-field 8 X
Meetings — 4 regional meetings prescribers driven
= — Including topics related to BTP, FENTORA KOLs
— Segmented by behavior and geography
— 50 MDs/meeting
— 200 MDs total
RN Non-field Q2 8 X
~roviders PA driven
Board
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Publication Tact

Description Target Audience Implementation  Timing CSF  Strategy

A
LJ.K
I%

Journal Top priority manuscripts for key clinical data: Actig and Non- Non-field Q1
Articles 3042, 3041, 3039, 99-16, 1037 Actiq Users driven -
Physician Q4
Assistants
Nurses
Pharmacists
Managed Care
Executives

FNRP

Journal Second wave manuscripts of clinical data: Actiq and Non- Non-field Q1
Articles 99-11/99-18, 99-15, 1043, 3040, 3052, 1046, 3054, 3055, 3056 | Actiq Users driven -

' Physician Q4
Assistants
Nurses
Pharmacists
Managed Care
Executives

Other Additional manuscripts to support education efforts: Actig and Non- Non-field Q1 1
manuscripts «Statistical support paper Actiq Users driven - 3 1,J.K
*Expert Opinion in Investigational Drugs Physician Q4 4 &
*ADIS Drugs Profile Assistants
*FBT Drugs of Today Monograph Nurses
+Patient/Physician Attitudes research Pharmacists
*Case Histories Managed Care
Executives

Abstracts Abstracts of clinical data at congresses: Actig and Non- Non-field Q1 3 1,J.K
3040,3041,30,42 Actiq Users driven - 4 J&
Physician Q4
Assistants
Nurses
Pharmacists
Managed Care
Executives

By =
.
>
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Promotional Education Tactics

———— s e . © M——

Description Target Audience Implementation  Timing CSF  Strategy

Promotional Field-Driven Medical Education Programs (CSPs) Actig and Non- Field driven 1Q 3 IJ,K
CSPs Actiq Users -

Physician 4Q 5 (0]

Assistants

Nurses 6 P.Q

Pharmacists

Hospitalists
Promotional National Speaker Training with online follow-up Actiq and Non- Non-field 1Q 3 1LJK
Programs Actiq Users driven
Speaker 5 o
Training

6 P.Q
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Non-Promotional Education Tactics

Tactic

Description

Target Audience

Implementation  Timing CSF  Strategy

Independent Examples of potential medical education initiatives: Opioid Non-field Q1 4 L,M,N
Medical — Live events: Satellite Symposium, Teleconferences, Prescribers driven -
Education- regional meetings Physician Q4
CME (see — Print and Enduring Materials, i.e., Monographs, Assistants
SciCom special reports Nurses
Medical — WEB based initiatives, i.e., Medscape, Pain.com Residents
Education Hospital MDs
Plan) Pharmacists
Managed Care
Executives

Emerging Examples of potential medical education initiatives: Opioid Non-field Q1 4 L.M,N
Solutions in —2006 Monograph collection Prescribers driven -
Pain (see —Monograph series with PPM Physician Q4
SciCom —Expert Commentary Assistants
Medical —“In the know” abstract summaries Nurses
Education —Ask the Expert Pharmacists
Plan) —State Your Case Managed Care

—Pain and Addiction 101 Executives

—Urine Drug Testing Tool

—E-Journal Club

—Live symposium (TBD)

—Convention presence (booth)
—Scholarship Fund
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Public Relations Tz

Description Target Audience Implementation  Timing CSF Strategy
BTP Awareness Roll out local campaign in three cities; selection based on presence of Patients with Chronic Non-field 1Q 3 1JK
Campaign: Local | top 25 pain center, medical meeting, and/or other national/regionalflocal Pain Who Experience Driven =
Events venue highlighting health issues. Elements may include: BTP 4Q
General Public
Traveling exhibit/booth with computer kiosks linking to BTP site, self- FENTORA, Actiq and
assessment tools; appropriate giveaways Non Actiq Users
Local panel discussions for patients with chronic pain led by pain expert, Physician Assistants
patient, etc ; Use of media and local celeb to promote activities, BTP as Nurses
a health topic. Phammacists
Utlﬁze existing website to raise awareness of events, and help develop
content such as patient case studies, Ask -the-Expert
section, articles by health care professionals (4) on BTP and help with
repurposing videos into video vignettes for site.
Develop patient BTP matenals (to include brochure, fact sheet, identity
materials, logo and stationary suite).
Third-Party Identify opportunities to maintain and extend relationships with third- Patients with Chronic Non-field 1Q 6 Q
Relahons‘lups: party organizations; monitor follow through with activities funded through Pain Who Experience Driven = T T
Organizations unrestricted 2006 education grants, including appropriate dissemination BTP 4Q
of information to patients and HCPs; host event for patient advocates at Patient Advocate Groups
the American Pain Society to highlight data presentations (Advocacy
Group Clinical Update)
Third-Party Coordinate 2-day meetfing — in collaboration with the Marketing team —of | Actiq and Non Actig Non-field 2Q 6 Q
Relationships: the Health Care Professional Advisory Board; agenda to include topics Users Driven = T T,U
Health Care such as BTP awareness campaign, product-related education activities, Physician Assistants 4Q
Professionals clinical developments, etc. Board will be consulted for expertise in Nurses
Advisory Board patient communication_
Third-Party Work with selected HCPAB members to develop content on BTP for Patients with Chronic Non-field 1Q 3 LJ K
Relationships: newsletters and online outreach. Pain Driven - 6 Q
Bylined articles Who Experience BTP 4Q T T
-and Educational General Public
Materials FENTORA, Actig and
j Non Actiq Users
Physician Assistants
Nurses
Phamacists
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Public Relations Tacti

Description Target Audience Implementation  Timing CSF

Media Relations: | Work with investigator/author(s) and clinical to develop key messages. Patients with Chronic

Abstract/Posters Coordinate media training when necessary; develop media materials, Pain

and Journal ‘conduct media outreach. Who Experience BTP

Articles General Public Non-field 1Q 3 LJK
FENTORA, Actig and Driven = 6 Q
Non Actig Users 4Q i TU
Physician Assistants
Nurses
Phamacists

Media Relations: Identify FENTORA investigators and patients, develop media materials Patients with Chronic

Publicize sNDAs | including media alerts or press releases and fact sheets. Conduct Pain

‘and Regulatory outreach with key media outlets to publicize milestones. Who Experience BTP

'Milestones General Public Non-field 1Q 3 LJK
FENTORA, Actig and Driven = 6 Q
Non Actiq Users 4Q T T
Physician Assistants
Nurses
Pharmacists

Issues Incident-related media monitoring of FENTORA and OTFC-related Internal Non-field Q107-

mggagmnent stories including monitoring and coverage reports. Driven Q407

ia

Monitoring

Issues Draft media letters to the editors related to inaccurate coverage of Patients with Chronic Non-field Q107-

‘Management: FENTORA or BTP. Includes identification of appropriate KOL or intemal Pain Who Expenience Driven Q407

Letters to the 'spokesperson (if appropriate). BTP

Editor Patient Advocates

: FENTORA, Actig and

Non Actiq Users

Issues Prepare company spokespersons on intermittent basis and identify Internal Non-field Q107-

Management: outside experts as needed. Help to develop or edit issues management Dniven Q407

Proactive materials containing key messages related to abuse, diversion, cost, and
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RiskMAP Tactics

Description Target Audience Implementation  Timing CSF  Strategy
Lunch and PCSF can utilize a turn key kit that incorporates some of the Actiq and Non- Field driven Q1 6 R
Learn RiskMAP tools as well as includes table top panels on the Actiq Users
RiskMAP only Physician
Assistants
Nurses
Pharmacists
Hospitalists
RiskMAP Continue usage of all tactics within the RiskMAP plan (ie, Actig and Non- Field driven Q1 6 R
Tools patient FAQ, PharmAlert, RiskMAP flashcard, etc.) Actiq Users =
Physician Q4
Assistants
Nurses
Pharmacists
Patients
SECURE Brand the SECURE program with logo, colors, etc. and roll out Actig and Non- Field driven Q2 6 S
Program into the following: Actiq Users -
— RiskMAP flashcard Physician Q4
— Web page Assistants
— eNewsletter Nurses
— Other sales and booth tactics where appropriate Pharmacists
Patients

FENTORA

149 fentanyl buccal tablet @

P-03610 _ 00149



Appendix

O ——

P-03610 _ 00150



Appendix A

Publications Plan

O ——

P-03610 _ 00151



FENTORA™ Publication Plan*

‘ Final data tables available

A

Abstract submission (1 primary, 2 secondary endpoints)

A= Congress presentation

M

Manuscript submission

M= Journal publication

FENTORA
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FENTORA™ Publication Plan
Overview (1)

Study
1027 PK |

1028 PK M

3042 Al | A |E|

Low Back ' M| M

3041
NeP

3040

interim

3040/41/42
Pt Pref

3041/42 (A |

Comb efficacy

3041 vs 42 =
@ A
Efficacy ~ L

3041/42
ATC corr

3039 Allm
Ca Pain @ '
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FENTORA™ Publication Plan
Overview (2)

3039/99-14
NeP

3039/99-14
ATC corr

3039/99-14

Dose convers

3039/99-14
Comb efficacy

Drugs of Today
Review

99-11/99-18
Dwell time O

99-15
Ca OL safety

Ca PK
Maodel

NonCa PK
Model

99-16
Mucositis

Dosing review:
all studies
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FENTOR

18 Publlcatlon Plan

Ca/NonCa
FBT comparison

Safety review:
All studies

1043

Bucc vs subl

@ | E

Mkt Res
Physicians

Mkt Res

Nurses

99-19
Jpn PK

99-20
Jpn PK

99-21
Jpn PK

PK review:
All studies

BTP awareness
review
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FENTORA™ Publication Plan
Overview (4)

Study

BTP definition
review M

Evolution of Tx

review M

3054 :

Pain & Anxiety @ A @

BTP spectrum

review M

BTP Tx

review M

10486 ~ =

Relative potency / E

3040 . _
Final data A lIM, M,

3052 - - :
Pivotal NonCa @ |M1 A; M,

PK Model
All pts

3055 1@ P B

Vs oxycodone

3056
Vs oxycodone
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FENTORA™ 2007-2008

Congress Plan

Congress Proposed Abstracts

ONS April 2007

3039/99-14/ Lack of ATC/rescue dose correlation
3039/99-14 Dose conversion from ACTIQ to FENTORA
3039/99-14 Combined efficacy and safety

AAN April 2007

3041 Secondary efficacy measures

APS May 2007

3041/3042 Side by side efficacy

3041/3042 Combined efficacy

3040/3041/3042 Patient preference

3041/3042 Lack of ATC/rescue dose correlation
3040 Mood, functioning, and QOL

3040 Patient preference

ASCO June 2007

3039 Primary efficacy and safety

3039/99-14 Efficacy and safety in neuropathic pain patients
99-15 OL safety (late breaker)

99-16 Mucositis

FENTORA
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FENTORA™ 2007-2008

Congress Plan

Congress Proposed Abstracts

NeuPSig June 2007

3041 Primary efficacy and safety

AAPMt September 2007

Cancer PK Model (or ASA)

Noncancer PK Model (or ASA)

3041 Secondary efficacy measures (encore)

3041/3042 Side by side efficacy (encore)

3041/3042 Combined efficacy (encore)

3040/3041/3042 Patient preference (encore)

3041/3042 Lack of ATC/rescue dose correlation (encore)

AAPMR October 2007

3042 Secondary efficacy measures (rejected by AAPM)
3040 Interim safety and efficacy (rejected by AAPM)
3040 Mood, functioning, and QOL (encore)

3040 Patient preference (encore)

ASA October 2007

1043 Buccal vs. sublingual
All studies — Dosing

FENTORA
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FENTORA™ 2007-2008
Congress Plan

Congress Proposed Abstracts

Dworkin Neuropathic
Pain Mtg November 2007

3041 CPRA analysis

AAPM/APS 2008 3040 16 month analysis
3052 Primary safety and efficacy
IASP 2008 PK Model all patients

1046 IV potency

3052 Secondary efficacy measures
3040 Final safety and efficacy
3054 Primary safety and efficacy
Safety analysis all patients
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Appendix B

Public Relations Plan
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Cephalon Pain Franchise
2007 Public Relation Plan

Thursday, November 16, 2006




Key Audiences
‘-party groups - patient support and advocacy

KoLs/Clinicians - professional societies, pain
specialists, PCPs (high opioid prescribers),
oncologists

CHRONIC PAIN PATIENTS AND CAREGIVERS

FENTORA
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CSF: Improve BTP Awareness

Strategy:

Launch national non-branded DTP education campaign

Tactics:

National media launch
Multiple city tour
Traveling exhibit/booth
Local events

Breakthroughpain.com content

163
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Tactic

 Roll out activities targeting chronic pain patients through multiple
city tour in:
— Cities with identified top 25 pain center
— Cities where pain meeting will occur (e.g., APS in Washington, DC, ASPMN in Dallas)
— Other national, regional and local venues

— Venues such as:
 AARP Life @ 50+ « September Pain Awareness events at local

« NBC Health Fairs pain clinics | |
Regional patient group meetings such as *  Support group meeting at NCI designated

Cure Patient Survivor Forums (4 per year) cancer centers
« YMCAs and senior living facilities, NCOA chapters

« \enues feature:
— Traveling exhibit/booth
— Local events
— Publicity activities

FENTORA
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Tactic

« Campaign components can be extensive* or discreet

— Traveling exhibit/booth

« Guest appearance by local celebrity*
and FENTORA patient

 Scheduled presentation by HCP*

« Self-assessment questionnaire about
chronic pain and BTP available at
computer kiosk or hard copy

o Staffed exhibit (staffing TBD)

« Computer kiosk stations featuring
BreakthroughPain.com

 (Giveaways such as on-site massages,
premiums (i.e. stress balls), educational
materials/brochures

FENTORA
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Tactic
N

o Local events

- Panel discussion with Health Care Professional Advisory Board (HCPAB)
member or local pain expert, BTP patient, local celebrity, patient support group
representative

- Open to patients/families and local community (anticipated attendance 20-50)

- Feature booth (contingent on budget/space)

FENTORA
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« Promote campaign in each city featuring celebrity/athlete, pain
expert and FENTORA patient

— Conduct media outreach (TV & radio-news/talk shows, lifestyle & health reporters)

— Coordinate mailings, flyers, print and radio ads

— Partner with local third-party group

— Publicize through third-party group newsletters, e-mail distribution lists
— Revise Do You Still Have Pain? brochure; insert in local newspapers

FENTORA
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Tactic

« Contribute to content for BreakthroughPain.com
— Online feature encouraging patients to share their BTP story
— Promote via:
+ MAT feature article -- distributed to local newspapers and handouts to
clinic/practice waiting rooms
* Links from third-party pain group websites and banner ads

— Include campaign information: city exhibit and event schedule, BTP patient case
studies

— Ask-the-Expert section
— Utilize compelling stories for various national and grassroots outreach

opportunities:
« Media « Feature stories on third-party websites and in newsletters
« Speaking events + Video vignettes posted on BreakthroughPain.com

All activities could be source for patient database building

s “Fentora .

fentanylbuccaltablet G’
P-03610 _ 00168



CSF: Improve BTP Awareness

Strategy:
+ Strengthen third-party and KOL relationships

Tactics:
* Host third-party event at American Pain Society Annual Meeting
 Qutreach to third-party and professional organizations

« Conduct Health Care Professional Advisory Board

- I*“SFeNTORA
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Tactic

* Host Third-Party Event at American Pain Society Annual Meeting
— Advocacy Group Clinical Update

— Provide update on non-cancer trials data, response to FENTORA adoption;
(Speaker TBD: Cephalon Clinical)

— Educate about differences between rapid onset and short-acting treatments

f\g" American |11 Foundation CANCERCAre* w Reflex Sympathetic
daacpi Association
@ American Chronic Pain Association
FENTORA
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Tactic

« Conduct Health Care Professional Advisory Board
— Provide update on non-cancer data, response to FENTORA adoption
— Conduct media training for participants
— Build agenda collaboratively with Marketing
— Hold focus group for marketing topic TBD
— Host as 2-day meeting

FENTORA
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Tactic

e Qutreach to Third-Party and Professional
Organizations:

Support Media Telebriefing at AAPM meeting on “BTP Treatment
Developments” (including FENTORA)

Sponsor live web chat or teleconference about BTP with BTP
patient and HCP

» Potential partners: APF, CancerCare, PLWC

Create feature/filler content on BTP for content for third-party
websites and newsletters

« Work with HCPAB to develop content (i.e., “BTP new
treatment options™)

Conduct a sweep of existing Internet content, especially third-party
pain group websites, encourage updates to include FENTORA
and BTP information

FENTORA
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Tactic

* Qutreach to Third-Party and Professional Organizations:
— Corporate contributions and grants

« Maintain collaboration with and support for third-parties, including:
— AACPI conference support
— ACPA corporate contribution
— APF corporate roundtable
— CancerCare industry dinner
— NCCS Tribute to ASCO President
— NPF Triumph Dinner
— Oncolink website development

* |dentify additional opportunities for interaction and other groups

o American Chronic Pain Association UnNco G 1]
& Apoamsen Can rm-cauu vy of Peninssdvania
The
o ™ National
E:‘b\s Q5 ‘Pain_ Q‘_
CANCERcare. FOH@A%L sum,:‘(lj’gl?SHIP' l ()lll]d ltl("] aanl’l FENTORA
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CSF: Continue to differentiate FENTORA

Strategy:
» Raise awareness of science and data of FENTORA

Tactics:
o Data publicity and milestones
« HCP activities

FENTORA
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* Publicize data:

— Posters/abstracts presented at
medical meetings

— Journal articles == == w= o= - - - -

— Emphasize unique features:
 Rapid and efficient absorption
* Faster onset
» Convenience
« QOL

Functionality

 Preference

— Work with authors/investigators

* Publicize sNDAs and Regulatory Milestones

FENTORA
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Tactic

 Work with HCPAB member to increase HCPs
understanding of mechanism of action and unique
features of FENTORA
— Encourage development of FENTORA “Fast Facts” (by The

University of Wisconsin) and EPERC (End of Life/Palliative
Education Resource Center

* Proactively encourage similar adoption by other HCPAB
members’ organizations/institutions

— Work with HCPAB members on ad hoc basis to deliver consistent
and uniform messages on BTP and FENTORA

— Invite select HCPAB members to join Cephalon’s Speaker Bureau

FENTORA
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CSF: Maintain clear and consistent communication

about FENTORA risks

Strategy:
* Anticipate and prepare messages around potential issues

Tactics: Internal and external

 Prepare company spokespersons
« Maintain issues management materials
 Monitor media environment

FENTORA
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Tactics

Prepare company spokespersons on intermittent basis and identify outside experts
and groups to enlist, as needed

Maintain issues management materials containing
key messages (i.e., abuse/misuse, diversion, cost,
unintended exposure, supply issues)

Monitor media environment

Interact with media and submit letters-to-the editor,
addressing/correcting serious inaccuracies

FENTORA
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Appendix C

Medical Education Plan
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Pain Medical Education
Tactical Plan 2007

Bhaval Shah Bell PhD
Senior Manager, Medical Education
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Budget Spend by Audience

ESP
Small grants 21%

2%

Managed care
4%

Pain specialists

0
Multiple audiences 50%

9%

Oncology and associated HCPs
6%

Pain residency and nursing
8%
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Pain Specialists

Activities

‘LivehJournal h Mailout hWeb @ Round table/ad board

2007

AAPMedicine

. Satellite symposium

v Enduring (web, monograph, CD)
AAHPM

: Symposium

" Enduring (web, monograph, CD)
APS

. Symposium

" Medscape enduring piece
IAPCD

. Symposium

. Epocrates enduring

AAPM&R
. Symposia
. Enduring

“Advances in Chronic Pain Management” Series (x4)
BTP Initiative

. Institute Pain Conference+Special Report (Pain Med News)

. Cases pre-conference + Cases compendium

s Peer-to-peer CD of “hard-to-treat “cases

. Half-day Regionals (x4)

v Teleconference Series (x16)
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Pain RNs, NPs, Residency

Activities 2007
QLivehJournal .—Mailout kWeb @ Round table/ad board J| J O/ N| D
ASPMN (nursing)
v Satellite symposium
v Medscape CME Circle
v ASPMN journal
Residency initiative
. 25 grand rounds series (at pain clinics)
. Supplement in Resident and Staff Physician
Wallboards
¢ Enduring “wallboards” (at pain clinics) |
183
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Oncologists, Onc RNs, NPs

Activities

QLivehJournal .— Mailout kWeb @ Round table/ad board

2007

J

J

ASCO
Multi-supported satellite symposium
Enduring monograph
ONS (nursing)
Symposium
Magazine mailout
Telecon series

¢

184

P-03610 _ 00184



Multiple Audiences

Activities 2007

@ Live §=Journal §= Mailout @mWeb @ Round table/adboard | J| F| M|A M| J| J| A ‘ S| o| N D

Medscape Resource Center
" Expert Column (x4)
" Conference Highlights

v Updates
v CME circle (x2)
Pain.com

. BTP Expert Interviews (x4)

§ BTP CME Activity
«  BTP Abstract Summaries (x12) L 4 4 Alal 4 lle ol

18!
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Managed Care

Activities

’LivehJournal ‘- Mailout ﬁWeb @ Round table/ad board

2007

AMCP
Symposium
AJHP journal supplement

Managed care guidebook (polybagged with Formulary)

18
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Emerging Solutions in Pain

Activities

’LivehJournal ‘- Mailout kWeb @ Round table/ad board

2007

MlA‘MlJl JlA‘Slol N| D

Emerging Solutions in Pain
2006 Monograph collection
Monograph series with PPM (x4)
Expert Commentary (x12)
“In the know” abstract summaries (x24)
“Ask the Expert” (x4)
“State your case” (x4)
Pain and Addiction 101 (x7)
Urine Drug Testing Tool
Webpiece
Position paper
E-journal Club (x4)
Booths (x7)
Live symposia (TBD)
ESP Scholarship Fund
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