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FENTORA™ Publication Plan
Overview (2)
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FENTORA™ Publication Plan

Overview (3)
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FENTORA™ Publication Plan
Overview (4)
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FENTORA™ 2007-2008
Congress Plan

Congress Proposed Abstracts
ONS April 2007 3039/99-14/ Lack of ATC/rescue dose correlation

3039/99-14 Dose conversion from ACTIQ to FENTORA
3039/99-14 Combined efficacy and safety

AAN April 2007 3041 Secondary efficacy measures

APS May 2007 3041/3042 Side by side efficacy

3041/3042 Combined efficacy

3040/3041/3042 Patient preference

3041/3042 Lack of ATC/rescue dose correlation

3040 Mood, functioning, and QOL

3040 Patient preference

ASCO June 2007 3039 Primary efficacy and safety

3039/99-14 Efficacy and safety in neuropathic pain patients
99-15 OL safety (late breaker)

99-16 Mucositis

FENTORA
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FENTORA™ 2007-2008

Congress Plan

Congress Proposed Abstracts

NeuPSig June 2007 3041 Primary efficacy and safety

AAPMt September 2007 | Cancer PK Model (or ASA)

Noncancer PK Model (or ASA)

3041 Secondary efficacy measures (encore)
3041/3042 Side by side efficacy (encore)

3041/3042 Combined efficacy (encore)
3040/3041/3042 Patient preference (encore)
3041/3042 Lack of ATC/rescue dose correlation (encore)
AAPMR October 2007 3042 Secondary efficacy measures (rejected by AAPM)
3040 Interim safety and efficacy (rejected by AAPM)
3040 Mood, functioning, and QOL (encore)

3040 Patient preference (encore)

ASA October 2007 1043 Buccal vs. sublingual
All studies — Dosing
FENTORA
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FENTORA™ 2007-2008

Congress Plan

Congress Proposed Abstracts

Dworkin Neuropathic 3041 CPRA analysis
Pain Mtg November 2007
AAPM/APS 2008 3040 16 month analysis

3052 Primary safety and efficacy

IASP 2008 PK Model all patients

1046 |V potency

3052 Secondary efficacy measures
3040 Final safety and efficacy
3054 Primary safety and efficacy
Safety analysis all patients

FENTORA
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Appendix B

Public Relations Plan

FENTORA
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Cephalon Pain Franchise
2007 Public Relation Plan

.

Thursday, November 16, 2006

FENTORA
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Key Audiences
A-party groups - patient support and advocacy
OLs/Clinicians - professional societies, pain
ecialists, PCPs (high opioid prescribers),
ologists
‘)NIC PAIN PATIENTS AND CAREGIVERS

FENTORA
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CSF: Improve BTP Awareness

Strategy:

* Launch national non-branded DTP education campaign

Tactics:
+ National media launch

* Multiple city tour
+ Traveling exhibit/booth
+ Local events

* Breakthroughpain.com content

FENTORA
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Tactic

Roll out activities targeting chronic pain patients through multiple
city tour in:

- Cities with identified top 25 pain center

- Cities where pain meeting will occur (e.g., APS in Washington, DC, ASPMN in Dallas)

— Other national, regional and local venues

— Venues such as:

+ AARP Life @50+ +  September Pain Awareness events at local
NBC Health Fairs pain clinics
+  Regional patient group meefings such as +  Support group meeting at NCI designated
Cure Patient Survivor Forums (4 per year) cancer centers
+ YMCAs and senior living facilies, NCOA chapters
Venues feature:

- Traveling exhibit/booth
— Local events
— Publicity activities

FENTORA

175 fentany! buccal tablet @

*  Other Venues such as: AARP Life @ 50+ Event, NBC Health Fairs, regional
patient group meetings such as Cure Patient Survivor Forums (4 per year),

September Pain Awareness events at local pain clinics, support group meeting at

NCI designated cancer centers, YMCAs and senior living facilities, NCOA
chapters
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Tactic

« Campaign components can be extensive* or discreet
- Traveling exhibit/booth

Guest appearance by local celebrity*
and FENTORA patient

Scheduled presentation by HCP*
Self-assessment questionnaire about
chronic pain and BTP available at
computer kiosk or hard copy

Staffed exhibit (staffing TBD)
Computer kiosk stations featuring
BreakthroughPain.com

Giveaways such as on-site massages,

premiums (i.e. stress balls), educational
materials/brochures

FENTORA
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Tactic

I —

Local events

- Panel discussion with Health Care Professional Advisory Board (HCPAB)
member or local pain expert, BTP patient, local celebrity, patient support group
representative

- Open to patients/families and local community (anticipated attendance 20-50)

- Feature booth (contingent on budget/space)

FENTORA
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Tactic

+ Promote campaign in each city featuring celebrity/athlete, pain
expert and FENTORA patient

— Conduct media outreach (TV & radio-newsl/talk shows, lifestyle & health reporters)

Coordinate mailings, flyers, print and radio ads

Partner with local third-party group

Publicize through third-party group newsletters, e-mail distribution lists

Revise Do You Still Have Pain? brochure; insert in local newspapers

FENTORA
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*  Other Venues such as: AARP Life @ 50+ Event, NBC Health Fairs, regional
patient group meetings such as Cure Patient Survivor Forums (4 per year),
September Pain Awareness events at local pain clinics, support group meeting at
NCI designated cancer centers, YMCAs and senior living facilities, NCOA
chapters
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Tactic

+ Contribute to content for BreakthroughPain.com
- Online feature encouraging patients to share their BTP story
Promote via:
+ MAT feature article - distributed to local newspapers and handouts to
clinic/practice waiting rooms
* Links from third-party pain group websites and banner ads
Include campaign information: city exhibit and event schedule, BTP patient case
studies

Ask-the-Expert section
Utilize compelling stories for various national and grassroots outreach

opportunities:
+ Media + Feature stories on third-party websites and in newsletters
+ Speaking events + Video vignettes posted on BreakthroughPain.com

All activities could be source for patient database building

FENTORA
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*Encourage patients to submit their story online about their journey through BTP in
hopes that their stories may help others

Patients fill in required contact information as provide their story

*Contact information is automatically entered into a database for follow up
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CSF: Improve BTP Awareness

Strategy:
« Strengthen third-party and KOL relationships

Tactics:

* Host third-party event at American Pain Society Annual Meeting
* Qutreach to third-party and professional organizations

+ Conduct Health Care Professional Advisory Board

FENTORA
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Tactic

* Host Third-Party Event at American Pain Society Annual Meeting
- Advocacy Group Clinical Update

— Provide update on non-cancer trials data, response to FENTORA adoption;
(Speaker TBD: Cephalon Clinical)

- Educate about differences between rapid onset and short-acting treatments

/? American Foundation CANCERCare* Reflex Sympathetic
"w. Z WDystrophvSyndmﬂw
aacpi T Association

py The
e . » g) National
9 American Chronic Pam Association \ Pain

Foundation

FENTORA
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Ad Board

« Conduct Health Care Professional Advisory Board

- Provide update on non-cancer data, response to FENTORA adoption
Conduct media training for participants
Build agenda collaboratively with Marketing
Hold focus group for marketing topic TBD
Host as 2-day meeting

FENTORA
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Tactic

* Outreach to Third-Party and Professional

Organizations:
— Support Media Telebriefing at AAPM meeting on “BTP Treatment
Developments” (including FENTORA)
— Sponsor live web chat or teleconference about BTP with BTP
patient and HCP
+ Potential partners: APF, CancerCare, PLWC
— Create feature/filler content on BTP for content for third-party
websites and newsletters
» Work with HCPAB to develop content (i.e., “BTP new
treatment options”)

— Conduct a sweep of existing Internet content, especially third-party
pain group websites, encourage updates to include FENTORA
and BTP information

FENTORA
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Tactic

* Outreach to Third-Party and Professional Organizations:
— Corporate contributions and grants

+ Maintain collaboration with and support for third-parties, including:
— AACPI conference support
— ACPA corporate contribution
— APF corporate roundtable
— CancerCare industry dinner
— NCCS Tribute to ASCO President
— NPF Triumph Dinner
— Oncolink website development

+ Identify additional opportunities for interaction and other groups

" American J Oncolink
£} Dk i bt - e
CANCERcare* vm‘&“’“

T FENTORA
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CSF: Continue to differentiate FENTORA

Strategy:

+ Raise awareness of science and data of FENTORA
Tactics:

+ Data publicity and milestones

« HCP activities

FENTORA
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Tactics

* Publicize data:

Posters/abstracts presented at
medical meetings

Journal articles = = = = ———— - jH[UFﬂﬂl ]

Emphasize unique features: PHIN
+ Rapid and efficient absorption

+ Faster onset

+ Convenience

+ QOL

+ Functionality

+ Preference

Work with authors/investigators

* Publicize sNDAs and Regulatory Milestones

186
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Tactic

Work with HCPAB member to increase HCPs
understanding of mechanism of action and unique
features of FENTORA

— Encourage development of FENTORA “Fast Facts” (by The
University of Wisconsin)and EPERC (End of Life/Palliative
Education Resource Center

* Proactively encourage similar adoption by other HCPAB
members’ organizations/institutions

— Work with HCPAB members on ad hoc basis to deliver consistent
and uniform messages on BTP and FENTORA

— Invite select HCPAB members to join Cephalon’s Speaker Bureau

FENTORA
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CSF: Maintain clear and consistent communication

about FENTORA risks

Strategy:
* Anticipate and prepare messages around potential issues

Tactics: Internal and external

* Prepare company spokespersons
+ Maintain issues management materials
* Monitor media environment

FENTORA
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Tactics

* Prepare company spokespersons on intermittent basis and identify outside experts
and groups to enlist, as needed

+ Maintain issues management materials containing
key messages (i.e., abuse/misuse, diversion, cost,
unintended exposure, supply issues)

*  Monitor media environment

* Interact with media and submit letters-to-the editor,
addressing/correcting serious inaccuracies

FENTORA
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Appendix C

Medical Education Plan
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Pain Medical Education
Tactical Plan 2007

Bhaval Shah Bell PhD
Senior Manager, Medical Education

(¢3 Cephalon
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Budget Spend by Audience

Small grants 513';
2% b
Managed care
4%

Pain specialists
0,

Multiple audiences 0%

9%

Oncology and associated HCPs
6%
Painresidencyand nursing
8%
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Pain Specialists

Activities

@ Live §==Journal §=Mailout @m=Web @ Round table/ad board

2007

AAPMedicine

. Satellite symposium

. Enduring (web, monograph, CD)
AAHPM

. Symposium

. Enduring (web, monograph, CD)
APS

. Symposium

. Medscape enduring piece
IAPCD

. Symposium

= Epocrates enduring

AAPM&R
. Symposia
. Enduring

“Advancesin Chronic Pain Management” Series (x4)

BTP Initiative

. Institute Pain Conference+Special Report (Pain Med News)
. Cases pre-conference + Cases compendium
. Peer-to-peer CD of “hard-to-treat “cases

. Half-day Regionals (x4)
. Teleconference Series (x16)

P f GE
1

t—4t 1+

*e
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Pain RNs, NPs, Residency

Activities

@ Live g= Journal = Mailout {m=Web @ Round table/ad board

J‘FMA M‘JJAS

ASPMN (nursing)

. Satellite symposium
Medscape CME Circle

= ASPMN journal

Residency initiative

. 25 grand rounds series (at pain clinics)
Supplement in Resident and Staff Physician

Wallboards

¢ Enduring “‘wallboards” (at pain clinics)

% ¢
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Oncologists, Onc RNs, NPs

Activities 2007

@ Live §=Journal = Mailout @m=Web @ Round tablelad board | J | F|M|A M| J| J|A|[S|O| N D

ASCO

Multi-supported satellite symposium
Enduring monograph
ONS (nursing)

Symposium ’
Magazine mailout . [
Telecon series .’“T
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Multiple Audiences

Activities

@ Live g= Journal = Mailout {m=Web @ Round table/ad board

2007

=
>
=
(3
{19

D

Medscape Resource Center
Expert Column (x4)
Conference Highlights
Updates
CME circle (x2)

Pain.com
BTP Expert Interviews (x4)
BTP CME Activity
BTP Abstract Summaries (x12)

|
14

Ir

HI]
*lelllle
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Managed Care

Activities

@ Live §== Journal @= Mailout 4pm=Web @ Round table/ad board

2007

AMCP
Symposium
AJHP journal supplement

Managed care guidebook (polybagged with Formulary)

197
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Emerging Solutions in Pain

Activities 2007

¢ Live = Journal ¢= Mailout .-Web.RoundtableIadboard JIFIMA M| J  J A|S

o
=z
o

Emerging Solutions in Pain
2006 Monograph collection
Monograph series with PPM (x4)
Expert Commentary (x12)

@

.
“In the know” abstract summaries (x24) ‘.

G

“Ask the Expert” (x4)
‘““State your case” (x4)
Painand Addiction 101 (x7)

Urine Drug Testing Tool

Webpiece —

Position paper
E-journal Club (x4) =
Booths (x7)
Live symposia(TBD) ’%
ESP Scholarship Fund

19?
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