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ERLMedia 

It ls the mission of the media department to provide comprehensive planning 
and buying for all professional, OTP, and OTC channels 

We consider ourselves partners in providing creative, strategically efficient and 
cost effective media solutions 

Our expertise spans aH the healthcare media channels including print, online, 
targeted media, in-office, conventions and more 

We strive to foster meaningful engagement between customer and brands at 
the point of receptiVity 
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E1 Add bullet or talking point that media integrates with metamax (and other euro life agencies?) regularly and 
seamlessly.
ERL, 1/18/2011
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Competitive Landscape 

$711D,OOI) 

$680,00I) 

$508,00I) 

$400,00I) 

$388,00I) 

$2118,00I) 

$100,00I) 

$0 
1009 2018 

■ feitora 
________ _, ■Onsalfs 

■OnsalfsNB 

-
Both Abstral and Peden! show no actiwy during either time period 
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E2 Can we relabel "onsolis nb" to "Meda non-branded"?
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Healthcare Planning Toolbox 

• Kantar Media: Leading supplier of medical audiences measurement, gold standard in 
researchtools forthe HCP market 

- MAR Medical 
• Ad Tracking, compelilive data and mlllket sha,e 
• Customizable reporting of professional healthcare joumal advertising pages tracked by PERQJHCI 
• Searchable on!ine database of ad images from mora than 500 publ.,_s (1995 - present) 
• Rankings for professional heallhcare journals by specially- ideal tool for identifying -er stralegy 

- 2010 Sources and Interactions Study 
• AKanlat Media study of phy11ician touchpomts with pharma and professional media 

HM! (Heallllcare Marketing Intelligence} 
• Rankings for professional heallhcare websites; web metrics in the context of specific specially mlllkets; OV8f 500-t 

Sight$cwrentlytracked 

• Manhattan Research: A pharmaceutical and healthcare market research firm focused on 
providing insight into digital trends among HCPs 

- 2010 Taking tile Pulse 
• RIMals phy1lician adoplion rates in the a,ees of mobile, social, and online eccess at the point of"""' 

• Nielsen: A global company that monitors the media industry, and enables a deep 
understanding of consumer media consumption and behavior across platforms 

- M Relevance 
• PnMdes compelilive ad intelligence 

• ComScont: Provides leading digital marketing intelligence 
- fn1>ad Rx Physician Behavior Study, 2010 
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PRINT LANDSCAPE 
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Custom Readership study- Pain Medicine News 
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Custom Readership study- Practical Pain Management 

I If you could read only one pain 
publk:atlon which would il be? 

ft ff, 

■PPM ■ I'll ■ 1'1111 ■ JOI' ■ MDNl3 I l ■PPM ■PM ■PMN ■ JOI' ■ MDNG ■JOSPMI 
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Journal Ranking- Oncology- Universe 4,100 
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PLANNING PARAMETERS 
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Print Planning Parameters- 2011 

.... 
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Assumptions 

• Tune Frame 
- March-December2011 

• Audience: 
- Pain Management Specialists (PCP) 

- Oncologists 
- Nurse/NP/PA (Oncologist) 

• Ad Unit: 
- Single Leaf Insert+ 2 Pages BW 

- Island Single Leaf Insert+ 2 Pages BW (Tabloid) 

- Page 4/color+ 3 pages BW (Position Ad) 
- King Page4/color+ 3 pagesBW(PositionAdTabloids) 
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2011 Offline Recommendations 

PRINT PROPOSAL 
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Proposed Print Program 

ASCOPost 

JAMA - Cancer 
Dem,, 

Jaamalafctinioal 
Om:o/ogy 

ASCOPost 

JCO 

JAMA 

JCO 

Ill!: lllllll 

$12.765.65 

$47,961.00 

$46.027.50 

120x rate with JCO 
$500 off matching months with JCO 

50'¾, off 3"' brief page 

36x rate 25% off gross total 

120x rate No Charge 3"' brief page 
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Proposed Print Program 

TOC 

Joumal al Pain 
AbBttactslBIIIJe 

Joumal al Pain & 
Symplom &fgt 
TOC 

.JOllmal of Pain 
JOP Abstracts 
Journal of Pain & Symptom Mgt 

No Charge 3rd brief 
Cover2&Cover4 
No Charge 3111 brief 
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AfDNG -Pain lfgt 
(',t#lbe,-1:aflhe 
-buy} 

Joumal of the Actvance Practitioner 
New England.Joumal of Medicine 

50% off 3"' brief page 
50% off 3rd brief page, run in three 

consecutive issues get the 4fl'I 
free 

$67,473.00 
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oncotogy- Nurse Edition 

Oncology Nursing Forum 
Oncology Times 

Pain Management Nursing 

Limited Sponsorship, 
per insertion reduced to 
$17,000per 

Cover 4 Position 
OOx rate 
48x rate, l"lbrief free buy 5 
getfill'free 

No Chaiye for 3ro1 brief 
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Proposed Print Program 

Pllinlledidne 

TOC 

Pain Medicine 
Nen-eo..., 
Prac6cal Pain Atlt 

Pain Medicine News 

Pracucat PainMgt. 

Ill!: lllllll 

$19,323.75 

$119,187.49 

$66,997.00 

24xrate 
50% off 3n1 blief page 
46x rate 50% off 3"'brief page 
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,Jaf -----.,__. OncolugJ Pain PCPIPain llamlOnc ...... NP/PA 
Speclallm Speclalills OncolugJ 

ASOOPost X X X 

JAMAC.-Demo X X X 

JCO X X 

Joumal of Pam X 

Jtl. of Pam & Symplml X 
Alaliageg111enf 

Joumal of Adlltlnoed X 
Ptd6onets in 
Olx:o6:Jgy 

NEJl,I-HemlOm: X X 

Om:o6:Jgy Numing Ed X 

Om:o6:Jgy Numing X 
Fo,um 

Om:o6:Jgy Times X X X 

Pam Mgt Numing X 

Pam- X X X 

Pam - ,.,_ X X X 

Pntc6m/Pamllgt X X X 
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Reach & Frequency Analysis 

Reach/Frequency 

Busl& 

fnpguem;v; 

FPIIMIGP 
Oncology 

For a given advertising schedule, calcufates the number (percenlage) of different 
individuals who wift be exposed to an ad message at least once 

The average number of times an audience member is exposed to the ad message 
over the duration of the schedule 

once 
98% 
97% 

1xpermo11 

54% 
79% 

2Xpermo 
19% 
51% 

*Readsas follows: 54% of all PCPsand 79% of all Oncologists will be exposed 
to a FENTORAad message once a month forthe 10 month period. 
Conversely, only 19% and 51 % respectively will be exposed twice per month. 
Ideally we strive to reach at least 70% 1 x per month and 50% for 2x: per month 
for optimal reach. 
Please note a reduction in the budget or insertions wiU affectthe reach further 
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2011 Professional Print Review/Rationale 

Journals Broad and targeted March -December $820,000 
reach providing great 
cost efficiencies 
while disseminating 
key communication 
message 

Other Cover tips and poly Targetadat key TBObasedon 
Opportunities: bagged materials are convention times intereat 

Cover Tips, poly 
highly impactful 

bagged materials 

TargetedMecla: Targetad,single Targetad priorto key TBObasedon 
sponsored vehicles conventions or interest 

Alert Marketing (list providegreatar conferences 
match) impact without clutter 

Total ExpencltUre $620,000" 

"Reflects only joUmal space, production estimated at $40,000. $60,000 additional 
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Next Steps 

• Client to review and comment 

• Revised recommendations based on comments 

• Final plan developed, presented and implemented 

• Compas to be advised of schedule, costs, and placement 
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Print Profiles 

APPENDIX 
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.!llumill :lila1Ffl!IIUlll1CV ~ &i!li!lm.t ~·Issues 
ASCOPmt Tab/18x llelMr timely and Oncology. l\lalional 

unlliased ,epodll NPIPAOnc. Compntllenshe 
OIi major onc:olotY ASCO membenl. Cancer Network, 
meetings IICfOSS tfam/Onc ONS,ASCO. 
lheglobe. American Sociely of 
including ASCO's tlemalology. San 
annual meeting. Antonia Breast 
This~ Cancer Symposium 
style pubficalion 
pm,icles 
summaries of 
<Nidenced based 
c:linicallil-

JAMA-Cancer Demo ANleel<tt lhe journal is a Oncology, ASCO 
primaly science. tfam/Oncs. 
peerNllliewed Hematologisls 
pubficalion. They and mora tllan 
only fllblish 10,000 IMs, who 
original well- are high 
documented llfllSCribels of 
research & dinical Oncprodcls 
allides on a 
di,erse range of 
mecicine topcs. 
21111 lhemed 
cancer issue will 
fllblish in Jo 
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Print Profiles (cont'd) 

.!llumill :lila1Ffl!IIUlll1CV lalfllllill &lt!m!;a ~1u111.1 

Jouma/ of CNnical NJxMonlhly Official publicalion Almosl2!i.OOO /lSCOAnnual 
Oncology d Ille American society membem Meeting Breast 

Sociely af Clinical symposium, ASH 
Oncology Ille 
journal publishes 
a significant 
number af 
practica changing 
clinical trial 
findings each 
year. Each is 
immeciately 
appicallleto 
patient care 

Jouma/ of Pain AIMonlhly Official publicalion 1845 American American Pain 
af Ille American Pain Sociely Sociely.JlSCO. 
Pain Sociely. The membem American Sociely af 
journal pulllishes Pain ~ 
original articles on Nul3ing 
all aspects of pain 

Absbacls Issue including clinical 
reseaich.palient published in April 
care. educalion 
and healll! policy. 
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Print Profiles (cont'd) 

Jtiimi 

Joumal of Pain and 
Symptom AlanagenM 

Joumal of AdtRmced 
Piacti1iDner in Onadogy 

A/Monthly 

AIBi-Monlhly 

Ellitfllllim 

Official pulJlicalioll 
of 111e us cancer 
Pain Relief 
Commill:N. The 
journal filcuses on 
tlte science and 
pactice of 
pallialiwe care and 
pain medicine. 
Allicles deal lllilh 
inlormalion lhal is 
highly llllalive to 
Ille day to day 
care of paliants 
lllilh chnlnic or 
~ pain 

The journal, new 
to tlte maduit in 
2010. is a peer
....-d clinical 
journal lhal 
addntsses Ille 
mullilacetad 
aspects of care 
pRMl!edby 
advanced 
prac:titionels in 
oncology 

~ 

Ahmmt,800 
members of bath 
pain relief 
committee and 
hospice and 
pallialiwe care 
medicine 

7,000 NP9/Pas 

SreciaJMm 
AnwicanPain 
Society.JlSCO. ASA. 
and Sffllflll smaller 
associalions. 8UCh as 
Pain Relief 
Commiltee, Hospice 
andPalliatMICare 

NCCN, ONS. ASCO, 
ASH,SABCS 

P-28683 _ 00035
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Print Profiles (cont'd) 

.!llumill :lila1Ffl!IIUlll1CV lal..fllllilll &lt!m!;a ~1u111.1 

New England Joumal of AIWeekt/ Pullfished ilr 8.000 JlSCO.ASH 
Medicine monithan20 Oncologiats, 

years NEJM has Hem/Ones 
bmughl medical 
news to some of 
the -id's most 
inlluelllial 
physicians. All 
editorial Is oritliflal 
grmmdmaking 
medical""""""" 
notp..,;ousty 
repall9d in olher 
mediums 

Oncology-Nuising A/Qu-1y 5.5000nc ONS 
Edition Nines 

l..imi!ed 
Sponsorship 
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Print Profiles (cont'd) 

.!llumill :lila1Ffl!IIUlll1CV lalfllllill &lt!m!;a ~1u111.1 

OnGll!ogy Mir.sing FonJm AIManlbly llleofficial 30.600 paid ONS 
pullficalion fl Ille 
Oncology NulBing 
Sociely. The 
journal otrers Ille 
llllest infbnnalion 
Ollcancef~ 
practices. 

OnGOrogy r ....... Tab/Twice Printed in tabloid A0,600 ASCO, AACR, ASH, 
Monthly filrmat Ille journal Oncologists. San Antonio Breast 

repollS OIi Hematologists. Cancer Symposium 
breaking clinical HemKlncs, One ............ Nurses 
Ille p,,lilssional, 
political, re 
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Print Profiles (cont'd) 

.!llumill :lila1Ffl!IIUlll1CV lalfllllill &lt!m!;a ~1u111.1 

PainAfanage,ml,IINusing .11/Quartedy Official publicalion 2,150- American Sociely of 
of Ille American ilMIMd in pain Pain Mgl. Nunling, 
Sociely of Pain managemanl ONS,ASA 
~ The 
journal otrers a 
unique focus OIi 

Ille realm of pain 
managemant as it 
applies tonursing. 
The journal ill 
dedicated to 
p,,maling optimal 
cant of paliants 
with pain 

PainAIBdiai,,e AIMonlhly Official pub of Ille 5,734 Physicians AmericanAcademyof 
American in lllefiekl of Pain Medicine, 
Academy of Pain Anesth. Pain American Soc of 
Medicine. The ~ A11esthesiologillls, 
journal ill physical American Soc of Pain 
dedicated to pain medicine Management 
clinicians 
educahn, and 
researclln. 
Editorial relects 
lllerapidgrowll! 
in pain science 
andpractica. 

J 
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Journal Profiles- (cont'd) 

Sjze/ffflquency ~ 

Pain Medicine Newa 

Pmolical Pain~ AJ9x combined 
Jan/Fell, 
July/August. and 
NowDec 

The indepe11de11lly 
monthly 
newspaper repalls 
mlhelalest 
llleaklhroughs in 
treating chronic 
pain both in !he us 
and intemalimally 

The editorial 
mission dlhe 
journal isto 
educate !he lll8der 
inlheappmaches 
to pain --~-

~ 

43.000 high 

prescriber& " 
pain meets, 
Oncologists, 

46.500 PCPs. 
Pain Medicine, 
Hem/Ones, 

Seecieflssues 
MPM,APS,MPM 

October iaswwill deal 
wlbmddmough pain. 

AJJl'M,APS,Pain 
Week 2011, MPM 

June issue dewJted to 
~ pain 
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