2000 Employee Review vs. 2002 Marketing Plan

Nzw EMPLOYEE REViEW

THRER-MONTH PERFORMANCE EVALUATION B | S h 0 rt Tel'm ViSiO n Sta te men t

CEmployee s Name: | Andy Pyler o
Dipartrient: Sales e e

Job Title: Regional medics] Lisison
Mariager's Name: Steve Krucher : o o "“—L

VALUES AND SUCCES3 FACTORS

1n addition o spertfic goal/abjsctive based perforniance manageiment, Aneata feels it vtally important that all emplojces exhibit strong perfarmance in
5 x\uu-«) and Suceess Factars. 'Tl\e Anesta Values and Success Factors have b

oo chinechi s R G Vit i e Establish ACTIQ as a valid, first-line option for

The following Values and Success Pactors are ascsued based or the employee's performance for the review period. Write comments to explain what the tl t f BTP
exployee "does well” and where the employze “could improve” related to each Value snd il Frctor. [nclude specific obserations if possidle. The 1€ treatment of
phrases used to deseribe sach Value and Suceess Factor axe not meant 10 be an inclusive list of acceptable behaviors for that di . - o R R R T

VALUE. Do the Right Thing

» Are we there yet?
— BTCP?

* We spent first two years of product life focused here and we

: . UE D . by o aren’t even close

VALUE: Do the Right Thing
ve spent less than one year here and are making great

strides
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